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General lnstryation" :
(i) All questions are compulsory.

fti) Marks allotted, tb questions dre ind.icaied against each of them.

(iii) Answers sho,uldbe brief and to the point.

1. rsq sT sTei *&q t

Give the meaning of product.

2

22,

8.

State the need for 'branding of a product'.

\AA
$ftm fud{q q 4 rrddTf ftufq ftTq qrt.t r w ftuldt sT 3ds fiftq r

Physical distribution involves two important decisions. State these
decisions.

Siffi{ qFrR iFT +n 3Trt t ?

What is meant by retall trade ? :

ftflqq iTerr FrR (qCTftrA) q e+$ d e6q* frfrre t

Give any two points of distinction between advertising and publicity,

2

7.

ffi krqfiEiB-dfr s{H{Trsil*ls0sfrGq I

6.' teq'fr qftrrrqr {Rrq r

Define'price'.

thw B?qrqJ's-r Fn sTei t t tS scqd fr frSqaTeii er Aq frRq t 3

Wliat is meant by 'Convenience Products' ? State the characteristics of
such products.
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39.

\

f,+Trrnq rdi + dqTsit si i&q il sqsqq r

Briefly explain the features of departmental stores.

ft{Fqq * B66 *{ eTtfi q.r {ifrq fr frdnq fiFqq r

Describe briefly any three merits of advertising.

310. ffi'ft qrsn d rcqrq * qn ftqt{ur * W sT s0q frFqq t

State the importance of pricing of a product in a competitive market.

11. frnS rsn * qgq q1 (o) riqq fi qrn aw (u) H'r6fi d'Pn srqfr frF*
frq vs'R sr+rfdd qqt t t
How do (a) product cost and (b) government and legal regulations affect

the price of a product ? 
,

rz. t$frfireii * mq eTFlffii' 6-r Fn sTtf t ? ffi frq sq 3{FTffi qT s$e

frF"R I

Slhat is meant by 'Buying motives of consumers' ? State any three buyrng

motives.

gr?mt EqrqTnsl ATT sqrfuafi d yqn fr wt arcfr fureit q'r qofq frFqe t

Describe the services rendered by the retailers to consumers.

*;6 14!nm m ffi qn mrqr 6l €+{{{-lilq I

Explain any four functions performed by a wholesaler.

L5. hqafi * Aq"n q q*ftrrr Tga sri qnd or ffiE 6rfr t t' {q srfr ft1

q{sr{q I

'Packaging performs a number of functions in the marketing of goods.'

Explain these functions

s6FR * sffiTFrs sffiqt m tr*ur

? Describe the different tyPes of

13.

14,
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16. sffiFm qrdi qT Hr s{al t t frFr*

frFqq t

What is rneant by industrial products

industrial products.
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Explain,the (a) competition based and (b) demand based methods of
pncrng tne procuets. ' ,'-'' ' "

18. T{flrtl;T rR qq \rs ffi Tqi'il t r'qqgn{q t

'Expenditure on adverti$ing,is a social waste.' .Explain:
6
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