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. Please check that this question paper contains 4 printed pages.

. Code number giyen on the right hand side of the question paper should be
written on the title page of the answer-boo\ by the candidate.

. Please check that this question papgr contains 18 questions.

. Please write down the Serial Number of the question before
attempting it.

o 15 minutes time has been allotted to read this question paper. The question
paper wili be distributed at 10.15 a.m. From 10.15 a.m. to 10.90 a.m., the
students will read the question paper only and will not write any answer
on the answer-book during this period.
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General Instructions :

(t) All questions are compulsory.

(ii) Murks allotted to questions clre ind,icated. against each of them.

(iiS Answers should be brief and to tlze poini.

1. qfqqqt 3Trqrtrd dqd-frqfiuT ql FIT 3Td e ?

What is meant by competition based,pricing ?

z. Bq$.nr s-cqrd dEr 3*slFrfr s-flrd * qt$ q) .i-ril{ qffEq I z

Give any two points of distinction between consumer products and
industrial products.

3. 'siqK' Tq t 3ls Fn qqg|(} t ? 2

What do you understand by the term 'product' ?

4. gqT qHR t enq ET €q-{A t ? 2

What do you mean by retail trade ?

b. s_srfr q *-qrcT] * nqq-{ fr q-q-dq t q-es * qti E.R fq-{ E-alsq | 2

State any four points of importance of promotion in the marketing of -=

goods and services.

G. qi'r q{ sTrt]Ttrd qlqd-trqt{uT wT t ?

What is demand based pricing

7. fq-flq-{ -h dfrt * qqq q1 qrtTk-a qii qTa qT{qi' 6r sds dfrq I J

State the factors that affect the choice of mode of advertisement.'
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s-fld q frqrci q} *qc eqiRn qG 4i frfqdi qT g-d-s dftq t

State the methods of determining the'prices of goods and services.

9. FR rfld t fr-d-r,,l fr ti-s qrlTfi wT qfusT 31-<I 61t t ? 3

What role do wholesalers piay in the distribution of agricultural
products ?

10. rTrR'T B-srd E qRqTq-{6 *q qfr RRTE-ctefi q,r sds dfqq t

Specify distinguishing features of shopping products and convenience
products.

,

11. d'r€ qFr Fr t Z .ro qr< qT* t fr's

What is a brand name ? How is
example.

t2. E-Sis-s g*-t* t dr*ii q qRfrqleii 41 !-qf qjfrq 
t

Discuss the advantages and limitations of Muitiple Shops.

18. fq-flqq qqT t ? .rO +qeti q +qrcr) t xe-d4 if wr TfrsT f+riiT N : rrq-flEq r

What is advertising ? What role does it play in the promotion of
products and services ? Explain.

L4. sMFrs 3-fliiii + drrr--d-frqt{q 41 qqTf{-d qd qrd rnq} E} qq-flEg I

Explain the factors affecting determination of prices of industrial
products.

15. sqq)ffiT s-.qrd q1 eiqn fuf{q s} lxrTfud si} ETa iltr wr t' I qcrflr{q I

What are the factors affecting price of consumer products ? Explain.

16. Bruq qtqq Ers ql B ? qt$ s-nrq q} qRq-fldT fHR-Sl 61 3sqpTr fr t * frqqq
+ ftN eilr qq' {qtRqf gflti ?

What is product life cycle ? What strategies would you recommend for
marketing a product in the maturity stage ?

2
a)

5rmR Frd t Z sqlE{"r <}fuq r

it different'from Brand Mark ? Give
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