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Please check that this question paper contains 4 printed pages.
Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

Please check that this question paper contains 18 questions.

Please write down the Serial Number of the question before
attempting it.

15 minutes time has been allotted to read this question paper. The question
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the

students will read the question paper only and will not write any answer
on the answer-book during this period.
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General Instructions :

203

(1) All questions are compulsory.
(ii)  Marks allotted to questions are indicated against each of them.

(iit) Answers should be brief and to the point.
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What is meant by competition based pricing ?
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Give any two points of distinction between consumer products and
industrial products. .

TR T Y AT GG € 7
What do you understand by the term ‘product’ ?

TeH UK § T I TS & 7
What do you mean by retail trade ?

mﬁa@maﬁé%ﬁqumffvwc?d%%rd%aﬁ“s“aﬁﬁiw|

State any four points of importance of promotion in the marketing of
goods and services.

wi W e ded-freier @ g ?
What is demand based pricing ?
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State the factors that affect the choice of mode of advertisement.
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State the methods of determining the prices of goods and services.

9. Y 3R ¥ faewor H i SR Fa e e W § 2 3

What role do wholesalers play in the distribution of agricultural
products ?

10. wftT IRl 9 gagse SRl @ fafrart & g FHST | 3

Specify distinguishing features of shopping products and convenience
products.
11. 3 79 79 & 7 9% F< o @ 59 YR R ? 2 See R 4
£ et What is a brand name ? How is it different from Brand Mark ? Give
example.
12. wgEErE Al B @i 7 Remel @ st B | 4
Discuss the advantages and limitations of Multiple Shops.

13. ﬁww%?%aﬁaﬁaﬁmﬁ%mﬁﬁwﬂmm%?wl 4

What is advertising ? What role does it play in the promotion of -
products and services ? Explain.

14. s R & Sma-faker @ g $9 9 Tl S 9EeRy | ‘ 4
Explain the factors affecting determination of prices of industrial
products.
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What are the factors affecting price of consumer products ? Explain.
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What is product life cycle ? What strategies would you recommend for
marketing a product in the maturity stage ?
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