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Please check that this question paper contains 3 printed pages.

Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

Please check that this question paper contains 15 questions.

Please write down the Serial Number of the question before
attempting it.

15 minutes time has been allotted to read this question paper. The question
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the
students will read the question paper only and will not write any answer
on the answer script during this perind.
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General Instructions :

(i) All questions are compulsory.
(i) Marks allotted to questions are indicated against each of them.

(iit)  Answers should be brief and to the point.
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What is meant by ‘Consumer Products’ ? Give any four examples of
‘Consumer Products’.
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Give the meaning of ‘Channels of Distribution’. State any two functions
performed by ‘Channels of Distribution’.
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What is meant by ‘Promotion’ ? State any two points of importance of
‘Promotion’.
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How does the demand for a product affect its price ?
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State any three characteristics of ‘Speciality Products’.
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Give any three points of distinction between ‘Wholesale Trade’ and
‘Retail Trade’,
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Explain any two limitations of advertising.
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Explain any two factors that affect the price of a product.
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What is meant by a ‘Brand’ ? Describe any three advantages of
‘Branding’ to customers.
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State any two advantages and any two disadvantages of ‘Multiple
Shops’ as a form of retail trade.
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Explain any four points of importance of ‘Personal Selling’ to
customers.
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Describe the importance of pricing as an element of marketing mix.
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Different levels of ‘packaging’ play important roles in making a product
successful. Explain these levels of ‘packaging’.
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Explain the features of a departmental store.
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Describe any four commonly used ‘Sales Promotion’ activities.

WWﬁﬁWWW‘WW’WMW@hWI

Explain ‘cost based’ and ‘competition based’ methods of pricing.
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