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I General fnsfuuctions :
(i) All questions are compulsory.
(i, Marlzs allotted, to questtons are
(iiil Answers should. be briet'.and, to

indicated against each of them.
the point.

t.

srqq fi{TT :
(i) veTT ,w etM t r

(itt ydq xw * er+. srr# mq+ ftd d I
(itS rfl- n8rry <-+ geF"? di eZR, I

What is meant by .Consumer products,
'Consumer products,. ? Give any four exampies of
'sgg)5t. scqr*' s.r wT oTrf EtdT d Z ,sqrft-*.1

sFlrq}' + +i qR B-(T-il{r1q}bq 
r

Give the meaning of 'channels of Distribution'. state any two functionsperformed by ,Channels 
of Distribution,.

'hff{uT * qpaql' sT 3Tef ffqq 1 'ft6qu1 * qqql' anr ptq1qn ffi qi q,,rd qrs-id€ qi&q 
I

gllol|ffant bv 'Promotion' ? state anv rwo poinrs of importance of
'!ffi' s-r Rr 3Trf +dT d 7 ,q-*n{, + q-€iq + *.t' <} E_€ E_dFq i

How does the demand for a product affect its price ?
ffi serq *1 qi,T sv* 1e +j fuq q-sT{ q*hd ETfi d ?

state any three characteristics of 'speciality products,.
'frftrg B?qrd' *t e-6 nt+ 6g*ei qr B_od€ +i&q I

Give any three points of distinction between ,whoresale 
Trade, and'Retail Trade'.

'qlq aqrqn' derl ,gz-qil q;sg, q qfr{ + d€ fr_{ fu-€ *kq I

Explain any two limitations of advertising.
RTNq *? e-6 q) dqrcn +) vrgnq r

3.

4.

D.

tI
ici

l.
2

--+-

2A3



a

If
I

I:^GA

Explain any two factors that affect the price of a product.
ffi rer-q * 1w 41 xqTfuil qd qTa ffi" a qn-*1 +1 nq-flr{q r

wha.t is meant by a 'Brand' ? Describe any three advantases of
'Branding' to customers.
'die'' sl Hr aTef 6tdr t z sqE)frt.t t frq 'Hif'q, * ffi nt-{ drlil er qufq
+iRq r

state any two advantages and any two disadvantages of ,Multiple
Shops' as a form of retail trade.

Sz..s{ qTqR t qtr 6q t 'qgricq-s gslq}' * ffi A iT1rfr n2{r ffi q} RiqT3il 6T
B-ds qifuq 

r

Explain any four points of importance of ,personal selling' to
customers.

3q$$teii + frq '.qfuJ-rd frfr-q' + q-ffi * ffi qTi fr-€ufr +1 eq-flr{q r

Describe the importance of pricing as an element of marketing mix.
frs * qs dE * sq fr 1av FftriruT * q-as mr qrtq qileq 

r

Different levels of 'packaging' play important roles in making a product
successful. Explain these levels of ,packaging'.

gs --srq q) nq-d E-q|i t 't}ffiq' t hFTf, rnr qoqs rfr+-I.+f ffi Frqi€ slit | 'q*Fil| * {q <'t dr sq-{r{q I

Explain the features of a departmental store.
qs fuqd-q ,isi{ sl ffiHteil *1 q.ffiFq 

r

Describe any four commonly used ,Sales

qtq, slzitjr si qTq qTei ffi q-q 'fr-m'q F{dT,

Promotion' actiyities.
rFd'fqiet"n or qui-+ dfqq

16. Explain 'cost based' and 'competition based, methods of pricing.
'e,rrf, 3Trrrfrd' oqr 'qftrq}Frf,T 3rTrTrRf,' Tiq f{*rt{"T qi kfirq} q} qrfl-{q 
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